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restaurant that I always seek advice.

When browsing wineshops 1 pay at-
tention to shelf-talkers and in particular
endorsements from my colleagues. I fig-
ure that if someone has tasted the wine
and offered a recommendation, that’s a
start, and with Wine Spectator’s online
database available on my iPhone, I can
check on a wine in seconds. Then too,
I'll ask the salespeople about the best
values or something special in the store
(such as an overlooked older vintage)
and go from there. I'm not looking sim-
ply for the least expensive wine; quality
is essential.

When dining out, [ usually take the
same, two-pronged approach. First I
survey the list, looking for intriguing
wines and good deals. Then [ query the
sommeliers about their preferences.
They can tell me if there’s a wine on

A the list that I shouldn’t miss, or one
. WAM  that just arrived but hasn’t been added
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Dry Creek Vineyard in California’s Sonoma County is the source of a range of well-priced varietal wines."” the list yet. In restaurants you have
the advantage of tasting the wine and

uch of the time, I know what I want. So [ do most of i S ier know whether you like it or not. If the som-
my wine shopping online these days, or buy direct from i
wineries.

But sometimes [ want to explore. I'm looking for
exciting wines that offer good value. I avoid the most popular wines,
which are not always the best values, and mostly stay clear of wines
from my California beat because I see so many in the tasting room.
I'm more eager to discover a wine from elsewhere. In today’s wine
world I encounter so many choices when I’'m in a wineshop or
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